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Resolution 25-16 
THEREFORE BE IT RESOLVED that the British 
Columbia Cattlemen’s Association lobby 
government to ensure that complaints and 
issues lodged with the ministries are responded 
to in a timely fashion and that the Water 
Sustainability Act be enforced where unlicensed 
water users are impacting the ability of 
ranchers to access the volume and flow of 
irrigation water they are licensed for. 

 
ESC is engaging in continued  
conversation to address this resolution. 

Resolution 25-17 
THEREFORE BE IT RESOLVED that the British 
Columbia Cattlemen’s Association lobby 
federal, provincial and civic government to 
ensure that any land purchase which includes a 
government participation with public funds and 
is within the Agricultural Land Reserve that 
agriculture is allowed and encouraged to 
continue in whichever fashion is congruent with 
the land type, whether that be row cropping, 
field crops, forage production or grazing. 
 
FURTHERMORE BE IT RESOLVED to register a 
covenant on title to ensure agriculture use 
moving forward. 

The committee initially inquired with the 
association that submitted this resolution to gain 
more information. ESC is engaging in continued 
conversation to address this resolution. 
 

Resolution 25-18 
THEREFORE BE IT RESOLVED that the BCCA 
request actionable results on wildlife damages, 
winter feed loss, spring crop damage, structural 
damage and wildlife mitigation as guided by the 
supplemental information provided. 

ESC is engaging in continued conversation to 
address this resolution and staff are developing a 
proposal for an elk damage economic impact 
study. 
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Chair: Mike McConnell 
 

Committee Members: Director Liaison - Werner Stump, Zone 2 (Central)  
Charles Joyal, Zone 3 (Skeena) Clint Lambert, Zone 4 (Cariboo) Cheryl Monical, 
Zone 5 (Thompson) Haley Rutherford, Zone 6 (Okanagan) Doug Fossen, Zone 7 
(Kootenay) Richard Tegart, Zone 8 (Island) Graeme Fowler 

 
Staff Support: Andrea Haywood-Farmer  

 
 
 
The BCCA Land Stewardship Committee (LSC) addresses issues affecting cattle producers across 
British Columbia related to land use, planning, and policy—particularly those concerning public 
lands. As the economic and demographic landscape of the sector continues to evolve, policies 
must be regularly reviewed to ensure they remain aligned with the viability and resilience of 
BC’s cattle industry. 
 
Below is a summary of key activities over the past year, along with ongoing priorities: 
 
1. Range Act Policy Discussions 
Last fall, BCCA submitted initial perspectives on Range Act policies to Range Branch staff for 
consideration. In January, an LSC subcommittee resumed discussions with the Range Branch to 
explore next steps. These conversations have taken a deeper look at policy challenges across 
different types of cattle operations. 
 
At this stage, discussions focus on information sharing and developing a better mutual 
understanding. Any consideration of formal policy changes would require engagement with, and 
approval from, the BCCA Board. This process is ongoing, and we will continue to keep the board 
informed as discussions progress.  

 
 
2. District Range Staff Vacancies 
In response to ongoing feedback from BCCA members and concerns raised by government staff, 
the LSC submitted a letter addressing district range staff vacancies across BC and the resulting 
impacts on both the cattle sector and resource management. 
 
The letter was approved by the BCCA Board and sent to Ministry staff in late February. As of this 
update, no response has been received. 
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3. 2025 BCCA Resolutions 
Over the past year, the LSC has advanced work related to the 2025 BCCA Resolutions. Initial 
discussions were held with Range Branch Director Danielle Cuthbertson and staff in late fall 
2025, with further engagement continuing this spring. Key areas of focus include: 
 
● Range tenure advertising processes: AS a result of our work with the Range Branch, 

additional training capacity has been introduced to support district staff in managing 
vacancies. The LSC will continue to monitor this issue and is ready to take further action if 
necessary.   

● Wildfire-related management and infrastructure resolutions: The LSC is working with the 
government on ongoing advocacy, including issues such as seeding in wildfire recovery, 
mitigation of wildfire risk, and fence line rights-of-way.  

 
4. Forest Landscape Plans (FLPs) 
As more Forest Landscape Plans (FLPs) are initiated across the province, BCCA and the LSC are 
working to ensure that ranchers’ interests are represented. This includes ongoing engagement 
with government staff to support ranchers' meaningful participation in FLP processes. 
 
Efforts also include developing resources, such as a Grazing in Forests brochure and an FLP 
Participant Guide, to assist ranchers and other stakeholders. In addition, BCCA is working with 
the government to identify local rancher contacts for specific FLPs, as needed. 
 
5. Emerging Land Use Pressures 
The LSC continues to monitor a growing number of referrals related to utility corridors on 
grazing lands, as well as an increase in proposals for renewable energy projects. These 
developments have the potential to impact access to grazing and water resources significantly. 
 
In many cases, concerns have been raised regarding approval processes, including limited 
engagement with tenure holders and insufficient recognition of grazing rights. These issues will 
remain a priority for the Committee moving forward. 
 
I want to thank the committee members for their guidance and assistance over the year. We 
have had many meetings, and I truly appreciate the time they have volunteered. I also want to 
thank Andrea Haywood-Farmer, who has been invaluable to our committee, particularly with 
our Range Act policy discussions. She formalized our sometimes-rambling Range Act policy 
discussions into an excellent guidance paper, which the board adopted as the BCCA position for 
future meetings with the Range Branch. 
 
 

LAND STEWARDSHIP COMMITTEE
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The Public Affairs & Education Committee is working on several projects and partnerships to support 
ranching in BC and provide educational resources that help people better understand our industry. We 
work closely with local and regional associations to share materials and programs, and to connect with 
experienced volunteers. We also collaborate with national partners on several initiatives and events. 

We greatly appreciate the knowledge, time, and effort contributed by the many volunteers who support 
events like the PNE and Meet a Rancher. These programs wouldn’t be possible without the commitment 
of ranchers who step up to take part. Thank you. 

Burger it Forward 
Burger it Forward is an annual event that takes place during the month of February.  The campaign is 
aimed at giving back to food banks and bolstering sales in the food service industry. 

This year, nation wide, there were 111,525 burgers sold during the campaign and $71,191 raised for 
food banks (up from $69,000 in 2025).  BCCA donated $5,000 to Food Banks BC to use towards the 
purchase of beef. 

This year there were 58 restaurants participating in BC (up from 56 in 2025) and 360 across the country. 
Congratulations to BNA in Kelowna, BC who sold the most burgers during the campaign with 2582 
burgers sold! 

Meet A Rancher 
Our annual Meet A Rancher event was held on June 21, 2025, in partnership with Save on Foods. Each 
year, dedicated volunteer ranch families spend a day in the store talking to consumers about beef and 
ranching in BC. 

This year nine incredible ranch families from across British Columbia generously volunteered their time 
at local Save on Foods stores: 

Sandy Walters, North Vancouver 
Cassie Marchand, Kelowna 
Sarah Maloney, Kamloops 
Trudy Schweb, Salmon Arm 
Janna Quesnel, Vernon 
Lisa Aylard, Port Alberni 
John Lewis, Campbell River 
Shawnee Newton and Jessica Dodd, Prince George 
 
 

 

 

 

 

 

PUBLIC AFFAIRS & EDUCATION COMMITTEE

Chair: Talon Gauthier

Co-Chair: Cheryl Monical

Committee Members: Kristina Schweitzer, Zone 1 (Peace) Jennifer Roberts, Zone 
2 (Central) Sharene Larson, Zone 3 (Skeena) Davana Stafford, Zone 4 (Cariboo) 
Andrea van Iterson, Zone 5 (Thompson) Cassie Marchand Zone 6 (Okanagan),

Ex-Officios: Jacintha Kulchar, Sarah Macdonald

Staff Support: Alana Palmer
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A heartfelt thank you goes out to each of these individuals and families for sharing their knowledge and 
passion while telling the story of ranching in BC. 

If you are interested in participating or know of someone in your area who would like to volunteer for 
Meet A Rancher, please contact that BCCA office at: bccattle@cattlemen.bc.ca 

PNE Beef Zone 
The Beef Zone at the PNE continues to be a major project for PAEC. This venue offers us a great 
opportunity to connect with the urban public.  

We renewed our contract with PNE and this was the first year of our new three year commitment. This 
was also the second year with a Beef Zone Coordinator. Lacey Drozdowich was present at the PNE during 
the entire fair (August 16-September 1). Lacey did a great job of setting up the booth, working with the 
volunteers and engaging with the public during the fair. 

We had good traffic at the Beef Zone. Fair patrons had many great questions and were eager to talk to 
ranchers. The live cattle displays are popular and people enjoy looking at the cattle and asking questions 
about them. 

The highlight for many patrons is being able to talk to a rancher. They are eager to ask questions about 
beef, how its raised, where to source BC beef and more. It is evident that the public enjoys speaking 
directly with ranchers that produce their food.  

We are looking for volunteers for the 2026 PNE running from August 22 – September 7, 2026. If you are 
interested in spending a day or two sharing your BC beef story, please reach out to the office: 
alana@cattlemen.bc.ca 

All volunteers will receive a daily honorarium plus your accommodation and expenses are covered by 
BCCA. Join us in Vancouver and help support your industry! 

International Year of Rangelands and Pastoralists (IYRP) 
The United Nations General Assembly declared 2026 as the International Year of Rangelands and 
Pastoralists (IYRP). Their vision for IYRP is that the economic, environmental and social importance of 
rangelands and of pastoralists as their custodians, are fully recognized, rewarded, safeguarded and 
protected worldwide.  

BCCA and the Public Affairs Committee are proud to recognize 2026 as IYRP and to affirm our strong 
alignment with its objectives. Together with Public and Stakeholder Engagement (PSE), a division of the 
Canadian Cattle Association, we are holding the Guardians of the Grasslands tour in recognition of IYRP. 

We will host the Guardians of the Grasslands Tour on June 2, 2026, at Indian Gardens Ranch, located 
near Savona, BC. The event will convene a broad range of participants, including government 
representatives, media, and content creators, to highlight the role of beef farmers and ranchers as 
modern pastoralists and long-term stewards of BC’s grazing landscapes. 
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4-H Provincial Programming 
Each fall BCCA reaches out to the local and regional cattlemen’s associations across the province to 
request grassroots support for 4-H programming in BC. This year we donated $1500 to 4-H BC. 

This support helps fund programs for rural youth like Youth Action (an opportunity for 4-H members to 
explore critical youth issues while developing leadership skills and self-esteem) and Ag Career Quest (an 
immersive six-day program for 4-H members to explore careers in agriculture).  

BCCA greatly appreciates the financial contributions from local and regional associations to help provide 
these opportunities for rural youth in our province.  

Take a Bite of BC 
Our support of the Ag in the Classroom (AITC), Take a Bite of BC program provides ground beef to 
secondary schools that run culinary arts programs. There are 60 schools enrolled in the program which 
reaches approximately 7,200 culinary arts students and up to 65,000 cafeteria students. This is a huge 
reach and a great way for us to help them include beef in their curriculum.  

I would like to thank the committee members for volunteering their time and expertise at meetings, 
events and for committee projects. I look forward to what the next year brings for the Public Affairs and 
Education Committee! 

 

Notes
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  BCCA Program Delivery Inc. 
  Updated May 2026 

 

 
 
 

BC Cattlemen’s Association Program Delivery Inc. delivers various programs and services relating to the BC 
cattle industry. More information can be found at www.cattlemen.bc.ca/BCCA-programs.htm 
 

Ø Access to Feed: 
The Access to Feed program links producers experiencing drought and feed shortages with available feed 
supplies. This program will give producers access to feed for the management of their operations, therefore, 
reducing the impact of lack of feed due to the severe drought and safeguard animal welfare. 
 

Ø Livestock Management Extension: 
The purpose of this project is to provide drought extension support to livestock and forage producers in the 
form of workshops, field days, webinars, one-on-one producer support, and feed access services. Producers 
have access to resources to plan for drought management; they are able to ask experts questions as they are 
making decisions on grazing management, alternative feeds, livestock water quality, herd/flock makeup and 
planning into the longer term. This project improves awareness of support available to livestock and forage 
producers to prepare for and reduce the impacts of future drought. 
 

Ø Emergency Livestock Response Trailers: 
The Emergency Livestock Response Trailer initiative has been undertaken initially to address situations arising 
from highway and traffic accidents as well as other emergencies regarding animal care that involve livestock.  
Every year we see multiple accidents involving animals. In these events, we have found that the standard 
Emergency Response Teams are not equipped to be able to handle or manage the livestock when it is involved.   
 

Ø Highway Fencing: 
This is an applicant driven fencing program designed to help livestock producers uphold their responsibility to keep 
livestock away from provincial highway corridors. Applications are reviewed by a committee, and projects are 
selected based on several factors, including current fence condition, livestock headcount and highway designation. 
The applicant must be operating an active livestock operation, and the livestock operation must be along a Schedule 
1 or Schedule 2 highway or along a railway adjacent to highway corridor. Secondary (side road) paved routes may 
also be considered. 
 

Ø Livestock Protection Program (LPP): 
The Livestock Protection Program helps prevent and mitigate impacts from wild predators to cattle and sheep. It 
also provides verification services for suspected harassment, injury, or death caused by birds (ravens or eagles) 
wolves or coyotes, bears and cougars, and initiates compensation claims on behalf of the impacted producer. 
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BCCA PROGRAM DELIVERY INC. FENCING PROGRAMS 

Provincial Livestock Fencing Program 

The Provincial Livestock Fencing Program is a multi-year fencing program developed by the Ministry of 
Transportation and Transit (MOTT) in partnership with Ministry of Forests (MOF) and the BC Cattlemen’s 
Association Program Delivery Inc. (BCCA PDI). 

The Provincial Livestock Fencing Program has been accepting applications annually since 2018. To date, 
we have received 470 applications, covering 1,279 km of highway fences and an additional 111 km of rail 
corridor fences.  

The multi-year Provincial Livestock Fencing Program is designed to support livestock producers with their 
obligation of containing livestock off provincial highway corridors. The program is heavily weighted on 
highways due to public safety concerns, prioritizing first Schedule 2 and Schedule 1 Highways, then 
Secondary Roads if applicant qualifies under program eligibility and funds are available. 

A total of 238 kms of highway fence have been constructed under this program. 

Program Summary Highway Fences                                                           July 2018 – March 31, 2026 

 

 

 

Provincial Emergency Fire Fencing Program 

The Provincial Highway Fire Emergency Fencing Program developed by the Ministry of Transportation and 
Transit (MOTT) in partnership with Ministry of Forests (MOF) and the BC Cattlemen’s Association Program 
Delivery Inc. (BCCA PDI).   The program is designed to respond quickly to the loss of Fencing along highways 
during wildfires, mudslides or other emergencies. 

This fiscal year, our contractors have completed the construction of 8,165 meters of highway fire fence 
line in the Cariboo and Thompson Nicola District. This construction replaces two fences that were 
damaged by fire.  

In 2025, there were no fences allocated to us for construction due to flood/mudslide disasters.   

Program Summary Emergency Fences                                                January 2019 – March 31, 2026 
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Ø Livestock Water Quality Testing: 
Severe drought and dry weather conditions can negatively impact livestock drinking water quality. There are 
serious implications for animal health and reproduction if not planned for and managed appropriately. Typically, 
impacts from poor water quality are only discovered after animals have become suddenly quite ill or a group of 
susceptible animals (i.e. calves) die. This project provides a system for livestock producers to test their water 
and potentially mitigate losses. This project is modeled after the Saskatchewan Livestock Water Testing 
program. 
 

Ø Rancher Liaison: 
The function of the Rancher Liaison (RL) is to serve as a conduit of information between the BC Wildfire Service 
(BCWS) Incident Management Team (IMT) and the affected ranchers. RLs attend face-to-face planning meetings 
with the IMT and provided factual information as to the location of livestock and important infrastructure in 
relation to the wildfire. This becomes particularly important whenever a prescribed burn is planned or when 
livestock need to be relocated. 
 

Ø Range Rider: 
The Ranger Rider Program is to assist ranchers in rounding up/gathering animals on crown rangeland affected 
by wildfire to return to their home ranch sites or to alternative private/crown sheltering locations, as well as to 
manage animals relocated to unfamiliar range tenures or other safe locations. The range rider program provides 
much needed support to cattle producers who are facing urgent need. This program covers the costs for hiring 
skilled riders (horse/quad) to find/move cattle swiftly and safely away from fire dangers. 
 

Ø Verified Beef Production Plus (VBP+): 
The Verified Beef Production Plus (VBP+) program allows beef producers to demonstrate to consumers, retailers, 
and industry stakeholders that their operations adhere to the highest standards for food safety, animal care, 
social responsibility, and environmental stewardship. VBP+ is delivered in all provinces with national coordination 
and management under the umbrella of the Canadian Cattle Association. The Beef Cattle Research Council (BCRC) 
operates VBP+ with funding from the Canadian Beef Cattle Check-Off and Agriculture Canada’s AgriMarketing 
Program. 

 

 

To Learn about Program Delivery Inc:  

 Scan the QR Code 

 

Contact the British Columbia Cattlemen’s Association 

#4-10145 Dallas Drive, Kamloops, BC V2C 6T4 

250-573-3611 

bccattle@cattlemen.bc.ca 
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BCCA PROGRAM DELIVERY INC. FENCING PROGRAMS 
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Wildfire Crown Range Development Recovery Program 

The 2021 fires were a series of very large fires that were spread throughout the middle and southern 
portions of the BC Central Interior. The aspect of several fires rather than one large fire creates a different 
challenge from previous fire events. 

To date, we have constructed 537 km of fire damaged fence lines across seven different Districts under 
the Wildfire Crown Range Development Recovery program. These new fence lines include; Natural Barrier 
Construction, Repairs, Removal of fire damaged fence lines and Replacement. 

During this fiscal year, we successfully completed 23 contracts. The majority of these fences were located 
in the Thompson Rivers District (20), with additional completions in the Cariboo-Chilcotin District (1), the 
100 Mile House District (1) and a 2023 fire fence in the Nadina District. For the season, this represents a 
total of 166 km of completed fence line.  

 

 
 
 
BCCA PDI Fencing  
Toll Free: 1-866-398-2848 
Fax: 250-573-5155                                                                             Vicky Lee, Field Resource Manager 
Email: fencebc@cattlemen.bc.ca                                              Lisa Acres, Program Delivery 
Manager 
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I have been in the VBP+ Provincial Coordinator role since September 2024. Since coming into my role, I 
have been working to increase awareness of the Verified Beef Production plus program in BC and 
increase uptake in the program.  
 
What is VBP+? 
Verified Beef Production Plus (VBP+) allows beef producers to prove to consumers, retailers, and 
industry stakeholders that their operations adhere to the highest standards for food safety, animal care, 
social responsibility, and environmental stewardship. Producers of all sizes from feedlot to small hobby 
farms can join the program. VBP+ runs in every province across Canada and is voluntary.  
As of the end of February, there are 89 VBP+ certified operations in British Columbia. Majority of 
operations being cow calf with some feedlot and combination operations sprinkled in.  
There are 3 main steps to become certified. Training is the initial step, as every operation needs at least 
one trained worker. Record keeping is the most essential step and can be done in whatever format and 
or software is suitable for producers and their operation. The third step is to get certified and proceed 
with an on farm visit by a third party auditor. This audit is more of a friendly conversation and visit from 
one of the auditors that are spread throughout the province.  
 
Training 
The first step of VBP+ certification is training. We are lucky to have 3 trainers spaced out in BC; Gaylene 
Hendrickson, Kristina Schweitzer, and Davana Stafford. These amazing ladies will lead producers in their 
in-person training. So far, we have had one in person training in Vernon in November with five 
producers and another in Chilliwack with the On-Farm Food Safety class at the University of the Fraser 
Valley. A session was planned for Vancouver Island at the agricultural show in February but due to low 
interest, was cancelled. Producers can take online training at their own pace anytime or can attend in 
person.  
 
Incentives 
Producers have access to the national FCC cash payments and the Cargill per head payments. Currently 
there are no province specific incentive programs for funds or equipment for VBP+ in BC. I hope to 
change this, as well as work alongside other workshops to create a packed training day for producers. 
 
 
 

VERIFIED BEEF PRODUCTION PLUS (VBP+) 

Sarah Maloney 
Program Coordinator 

Verified Beef Production+ 

Submitted by: Sarah Wollersheim 

VBP+ Coordinator 

 
What is VBP+? 
Verified Beef Production Plus (VBP+) allows beef producers to prove to consumers, retailers, and 
industry stakeholders that their operations adhere to the highest standards for food safety, animal care, 
social responsibility, and environmental stewardship. Producers of all sizes from feedlot to small hobby 
farms can join the program. VBP+ runs in every province across Canada and is voluntary.  

There are 3 main steps to become certified. Training is the initial step, and can be taken online or in 
person when those are hosted around the province.  Record keeping is the most essential step and can 
be done in whatever format and or software is suitable for producers and their operation. The third step 
is to be certified and proceed with an on-farm assessment by a third party assessor. This on-farm 
assessment is more of a friendly conversation and visit from one of the assessors that are spread 
throughout the province. 

VBP+ In BC 
As of March 1st 2026, there are 83 VBP+ certified operations in British Columbia. This is a drop of 6 from 
the same time in 2025. Majority of operations certified are cow calf with some feedlot and combination 
operations sprinkled in.  

Over the course of 2025 a handful of in person trainings were attempted to be hosted in various spots 
around the province. Due to little to no up take these were not carried out. Instead of trainings the focus 
was set on exposure of the program. Social media use was increased as well as communications to local 
associations about interest in the program.  

April 2026 was the first training hosted since Fall 2024. There were a handful of producers that 
attended.   

Currently there are still no provincial incentives for the program in BC. Nationally there are incentives 
for certified producers with FCC, Cargill, Agriculture and Agri-Food Canada and CRSB.  

Looking forward to the next year of the program in my coordinator role! 

 

Submitted by: 
Sarah Wollersheim
VBP+ Coordinator

VERIFIED BEEF PRODUCTION+
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Cattlemen’s Martin Riedemann Society  
Annual Report 2025 
 
Thank you for your support! 

In the fall of 2015 Myra and Sophia Riedemann sent 
an amazing gift to the BC Cattlemen’s Association 
in memory of their brother Martin, and to 

contribute to the continuing good health and preservation of the 
ranching lifestyle and heritage of BC. Martin Riedemann was vice-
president of the BC Cattlemen’s Association and owner of Alkali Lake 
Ranch when he passed away at a young age in 1975. That generous gift 
started the process of establishing a charitable fund for the association 
to allow fund-raising to continue to support the BCCA bursary 
program.   

During this tenth year, the Cattlemen’s Martin Riedemann Society 
reached a milestone of one million dollars invested to raise funds for 
student awards.  Along with usual support of the auction, this year the 
BC South Peace Stockmen’s Association gifted the society with their 
bursary program funds and the George Little estate provided a very 
generous gift.  Reaching this milestone has added three new bursaries 
and the directors voted to increase all awards to $2,000. We were 
pleased that our individual award sponsors agreed to also increase 
their awards.  The Bostock-Fallis bursary was increased to $2,500 a 
couple years ago. 

The society directors are pleased with the growing fund, enabling 
growing support for students.  This year there were 33 applications 
submitted to our program – twenty students will receive at least 
$2,000 to assist with their further education and training. 

The Cattlemen’s Martin Riedemann Society and the fund it administers 
is overseen by six past presidents of BCCA, elected to the society by 
the BCCA Board of Directors.  These volunteers work hard to review all 
applications for awards and oversees the fund investments. Our 
current society directors are Harold Starr (President), Ed Salle (Vice-President), Renee Ardill, Lary 
Fossum, Judy Guichon and David Haywood-Farmer. 

We believe that the Cattlemen’s Martin Riedemann Society is unique opportunity for the BC cattle 
industry, and we are grateful for the generosity of the Riedemann sisters who provided the gift that 
started it all.  We encourage all producers to add the Cattlemen’s Martin Riedemann Society to your 
favourite charity list!  Send your donations by cheque or electronically through www.Canadahelps.org. 

MARTIN RIEDEMANN SOCIETY
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Resolutions Policy 
 

 

 
 

 
   

RESOLUTIONS POLICY 
 

• The BC Cattlemen’s Association encourage resolutions to come from local or regional 
cattlemen’s associations. 

• All resolutions are forwarded to the BCCA Resolutions Committee to review for duplications and to 
seek clarification wherever necessary. 

• Resolutions that are received by the April 15 deadline will be put before the Annual General 
Meeting for debate and vote by the members in attendance. 

• All resolutions submitted and action(s) taken will be printed on a timely basis in Beef in BC 
Magazine. 

• Local and regional associations are encouraged to submit issues of concern to the BCCA 
office at any time throughout the year. When received the BCCA staff or board will review the 
issue and refer it to the appropriate BCCA Standing Committee for action. Any issues submitted 
that are of a controversial nature or that may alter BCCA policy will need to be ratified by the 
vote at the BCCA Annual General Meeting. 

 

LATE RESOLUTIONS POLICY 
  

• Late resolutions to the BCCA Annual General Meeting will not be accepted unless they pertain to 
an issue(s) that arose after the deadline of April 15 for submitting resolutions to the BCCA office. 

• Late resolutions to be considered must be submitted in writing to the BCCA office. The deadline for 
submission of a late resolution(s) is Monday June 1, 2026 at 4:00pm. 

• Any late resolutions accepted by the Resolutions Committee must also be accepted for debate in a 
vote by voting members present at the BCCA Annual General Meeting and must be 
reproduced in numbers sufficient for all voters to have a copy. This may not be required for 
digital online AGM formats. 

• Late resolutions will be dealt with at the end of the BCCA Annual General Meeting’s scheduled 
business. 

• Please send resolutions by one of the following methods: 
Email:       bccattle@cattlemen.bc.ca  (Subject:  AGM Resolution)  

 Fax:     1-250-573-5155 
              Mail:     BCCA AGM Resolution, #4 – 10145 Dallas Drive, Kamloops, BC V2C 6T4 
 

Explanatory Notes re: Resolutions 
A resolution followed by an (R) means that it has been referred by the Resolutions Committee to the 
Committee indicated. 
A resolution followed by a (V) means that it is intended to be debated and voted on at the Annual 
General Meeting. 
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BCCA AGM RESOLUTION VOTING PROCEDURES
• All members of local or regional cattlemen’s associations who are present and are duly certified to be

in good standing by the membership list shall be entitled to vote and can move, second, and speak to
motions, resolutions and amendments; (voting cards are issued to members verified on the list).

• The mover/seconder and anyone speaking to a motion/resolution must give his/her name before
speaking.

• BCCA has a tradition that the mover/seconder are members from the regional/local association that
has submitted the resolution.

• After the motion/resolution has been moved and seconded, the mover has the first privilege of
speaking, followed by the seconder.

• Each speaker should attempt to limit their comments to three (3) minutes.
• At the conclusion of the debate, the mover of a motion has the privilege of providing closing remarks

on the resolution.
• If a call for the question to end debate on a resolution comes from the floor, it must be done in the

form of a motion, moved and seconded.
• Amendments to resolutions require that a motion to amend be moved and seconded.
• Non-voting attendees shall have the privilege of the floor, at the request of a member (and with the

approval of the Chair), to provide information or clarification on a matter being considered by the
member body. Non-members do not have voting privileges, and cannot move, second, or amend
motions/resolutions.

• BCCA President chairs the Annual General Meeting.
• BCCA Resolutions Chair is responsible for reading each resolution/motion as it is presented and

projected on the screen to the meeting.
• BCCA Chair leads the debate and vote.

DIGITAL AGM VOTING PROCEDURES
All BC Cattlemen's Association regular voting members in good standing are eligible to vote. 

Zoom Voting: You may move/second a resolution by using the Raise Hand feature or by unmuting and 
stating your name.  To speak to a resolution during discussion, use the Raise Hand feature or unmute and 
state your name.  Please wait for the Chair to give you the floor.  
Once a resolution or motion has been moved and seconded, members will be prompted to vote. 

Phone Voting: You may move/second a resolution by unmuting your phone (*6), stating your name and 
identifying if you are the mover or seconder of the resolution.  To speak to a resolution during discussion, 
unmute your phone (*6), state your name and wait for the Chair to give you the floor. At the time of the 
vote, members will be prompted to vote. 
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Resolution 26-01  Beef Production & Innovation Committee

WHEREAS the existing bond requirements for licensed livestock dealers no longer reflect the current market value 
of cattle leaving producers vulnerable to financial loss in the event of dealer default; and

WHEREAS updating the total bond amount would provide more financial protection for producers;

THEREFORE, BE IT RESOLVED that the BCCA ask the province to increase the amount of livestock dealer bonds to 
better reflect current market value of a full liner load of cattle.

Submitted by: Cariboo Cattlemen’s Association

 CARRIED          		   DEFEATED

 WITHDRAWN			   AMENDED

Resolution 26-02  Beef Production & Innovation Committee

WHEREAS the cattle industry relies on accurate information to protect producers and the broader agricultural 
economy; and

WHEREAS the current list of licensed bonded livestock dealers in the province is not readily accessible to OII, 
limiting the ability of brand inspectors to verify dealer status and ensure compliance; and

THEREFORE, BE IT RESOLVED that BCCA urge the province to make the list of bonded livestock dealers available for 
use by the brand inspection authority.

Submitted by: Cariboo Cattlemen’s Association

 CARRIED          		   DEFEATED

 WITHDRAWN			   AMENDED

 
Resolution 26-03  BCCA Board of Directors

WHEREAS ranchers rely on stable, predictable access to Crown range lands and clear regulatory processes;

WHEREAS the implementation of the United Nations Declaration on the Rights of Indigenous Peoples (UNDRIP) 
through the Declaration on the Rights of Indigenous Peoples Act (DRIPA) has created uncertainty for land-based 
industries, including potential impacts on grazing tenures and water rights;

WHEREAS the ranching sector supports respectful collaboration with Indigenous Nations, and requires transparent, 
workable frameworks for land-use decisions;

WHEREAS DRIPA is creating negative and unclear impacts on property rights and values, ranching, food production 
and other related industries;

THEREFORE, BE IT RESOLVED that the BCCA advocate for the province to repeal DRIPA;
BE IT FURTHER RESOLVED that the BCCA urge the province to ensure stability for existing agricultural tenures and 
provide transparent processes that support both Indigenous participation and the viability of the ranching industry.

Submitted by: Cariboo Cattlemen’s Association

 CARRIED          		   DEFEATED

 WITHDRAWN			   AMENDED
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Resolution 26-04  Beef Production & Innovation Committee

WHEREAS support from the disaster Financial Assistance program requires more than one property to be affected 
by the disaster; and 

WHEREAS ranch properties can cover large areas and may be the only property affected in situations such as 
landslides;

THEREFORE, BE IT RESOLVED that BCCA petition the Federal and Provincial governments to allow a single property 
to qualify for the Disaster Financial Assistance program.

Submitted by: Cariboo Cattlemen’s Association

 CARRIED          		   DEFEATED

 WITHDRAWN			   AMENDED

Resolution 26-05  Land Stewardship Committee

WHEREAS Crown land in British Columbia is subject to multiple uses, including but not limited to livestock grazing 
tenures, forestry, and public recreation;

WHEREAS current legislation, including the Off-Road Vehicle Act, does not adequately address the cumulative 
impacts of recreational access on Crown land used for livestock production;

WHEREAS consultation with range tenure holders regarding recreational access and trail development is 
inconsistent and often occurs after decisions have been made;

THEREFORE, BE IT RESOLVED THAT the British Columbia Cattlemen’s Association advocate to the Province of British 
Columbia that mandatory consultation be required with range tenure holders prior to the authorization of any new 
recreational trails or access routes on Crown land, including motorized and non-motorized uses, in all seasons

Submitted by: Clinton & District Cattlemen’s Association

 CARRIED          		   DEFEATED

 WITHDRAWN			   AMENDED

Resolution 25-06  Beef Production & Innovation Committee

WHEREAS when building a house on ALR land, one is limited as to the number of square meters of floor area.

WHEREAS the floor area of the basement does NOT count on the primary dwelling on ALR land as part of the 
allowable square meters of floor area, but it DOES count on a secondary dwelling,

WHEREAS putting a basement under a secondary dwelling does not create any additional footprint,

THEREFORE, BE IT RESOLVED that the BC Cattlemen's Association lobby the BC Ministry of Agriculture and Food 
to make it so that basements under secondary dwellings on ALR land do not count towards the allowable square 
meters of floor space.

Submitted by: Nechako Valley Regional Cattlemen’s Association

 CARRIED          		   DEFEATED

 WITHDRAWN			   AMENDED
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Resolution 25-07  Land Stewardship Committee

WHEREAS timber companies are able to deduct new infrastructure costs from their stumpage fees, and

WHEREAS range tenure holders have never had the same opportunity to deduct new range improvement 
expenses, and

WHEREAS range fees are expected to keep increasing to keep current with market prices,

THEREFORE, BE IT RESOLVED that the BCCA lobby applicable Ministries and Ministers for ranchers to be able to 
deduct new range improvement costs from range fees.

Submitted by: South Peace River Stockmen’s Association

 CARRIED          		   DEFEATED

 WITHDRAWN			   AMENDED

Resolution 25-08  Land Stewardship Committee

WHEREAS there are many unused tenures in British Columbia, for example 10 currently in the Rocky Mountain 
district alone; And

WHEREAS despite repeated efforts by multiple livestock associations throughout the province, the Ministry has not 
advertised or filled these vacant tenures over the past several years

THEREFORE, BE IT RESOLVED that the British Columbia Cattlemen’s Association urge the Ministry of Forests 
to immediately advertise and reinstate these vacant grazing tenures throughout the province to support beef 
producers as well as enhancing food security in British Columbia.

Submitted by: Waldo Stockbreeder’s Association

 CARRIED          		   DEFEATED

 WITHDRAWN			   AMENDED
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Submitted by: 

Submitted By: Reg Steward 

Chilcotin Regional Consultant 

Provincial Ranch Safety Consultant, AgSafeBC 

 

AgSafe AGM Report – 2025 
AgSafe continues to support ranchers and agricultural producers across British Columbia 
through the provision of practical, regulatory compliant health and safety services.  Founded by 
producers, for producers, AgSafe remains committed to helping ranchers understand and meet 
safety and regulatory expectations in ways that are realistic, “doable”, effective, and aligned 
with daily ranch work. 

Who We Are 
AgSafe is a province-wide agricultural health and safety association.  Our field representatives 
provide consultative assistance as we work with and for you to address matters of due diligence 
and achieve WorkSafeBC compliance.  We are available to develop and implement safety 
programs, assist in documentation from onboarding and orientation through your required need 
to confirm and record competency of a worker doing any task.  AgSafe can provide templated 
documents for safety and emergency preparedness matters, offers various safety awareness 
training and education opportunities, signage and more.  AgSafe can guide and support you 
should you opt to pursue a Certificate of Recognition (COR). 

Some Key Areas of Focus in 2025 

Mental Health & Producer Wellness 
Mental health remains a core wellness and safety priority in agriculture. AgSafe continues to 
promote awareness, reduce stigma, and provide confidential access to professional counselling 
services at no cost to producers. 

Workforce & Foreign Worker Support 
AgSafe supports employers navigating Foreign Worker programs by providing guidance that 
promotes safety on the site, and compliant, respectful, and well-managed employment 
relationships. 

Practical Safety Programming 
AgSafe emphasizes a simplified, task-focused safety program that seeks to reduce the 
administrative burden while strengthening due diligence through clear documentation, 
competency determination, and supervision. 
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Safety, and its sidekicks, health and wellness, have always been important, and are increasingly 
recognized by many in ranching to be so.  There remains, however, a need to formalize many of 
the things that are often done, but no records kept of them being done are made.  It is 
imperative, and regulations require an active health and safety management system for any 
who are registered or required to be registered with WorkSafeBC.  AgSafe continues to offer 
onsite services, already paid for by you through your contributions to WSBC, to assist with the 
introduction and implementation of health and safety programs.   

Additionally, AgSafe can provide help in achieving a Certificate of Recognition, offer safety 
awareness courses and work with you to include health and safety as a part of the way you do 
business.  I have long said that there is no point in safety that is an “add on”, something more 
to do and not have it as a valuable way to do what needs doing.  Our efforts to make this easier 
and more business beneficial is to divide the work done all the time into identifiable tasks.  
These common tasks, such as working with livestock and farm and field work, are managed 
through inclusion of, and attention to: A hazard/risk assessment, relevant and appropriate safe 
work practices, a documented competency determination and an employee sign off.   Safety 
cannot be assumed to have been addressed, and it has been said that “if it is not written down, 
it didn’t happen”.  

AgSafe can help you with documentation that addresses due diligence and required 
compliance, but beyond that, the design makes our approach of value in directing your family 
members and workers.  To achieve this, I have had the privilege of working on with and for you 
over the past 25 years has minimized the vast historical volumes of paperwork and binders and 
focuses on three simple points.  Tell me, Show me, Watch me.  Did you tell the employee or 
family member how to do the task?  Did you show them?  Did you watch them and are they 
doing it right?  We live in an increasingly regulated world and are bound by, and subject to 
some, or even much more of that all the time.   

AgSafe continues to be with you and available to walk through the regulatory requirements, 
best practices and help you manage your ranch, your way.  There are caring and knowing field 
representatives near you wherever you are in the province, and they are available to assist you 

AGSAFE 

R.C. (Reg) Steward,  
Field Operations Advisor AgSafe   
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Submitted By: Reg Steward
Chilcotin Regional Consultant
Provincial Ranch Safety Consultant, 
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Regulatory Environment 
Regulatory expectations for agricultural operations continue to increase. AgSafe assists 
producers by interpreting requirements, identifying hazards and assessing associated levels of 
risk.  AgSafe seeks to help incorporate compliance as an effective part of the way you do 
business, ways that reflect real working environments, not an add on to a busy schedule.  
Awareness of your need or obligation to be registered with WorkSafeBC, understanding who is a 
worker and what that means to your operation have been, and will be, important discussions. 

Leadership & Organizational Updates 
Late 2025 and into 2026 changes occurred within the AgSafe leadership roles 

Executive Director: Dr. Cameron Stockdale is the new Executive Director as of March 2026 
Board Chair: Westwold producer Andrea van Iterson is the new chair of BOD. 
Chad Stewart – Superintendent of Field Operations; Foreign Worker Specialist 

AgSafe Field Team-details at AgSafeBC.ca 

• Tyler Bartels – Peace River 
• Ron Maciborski – Boundary Kootenay & South Okanagan 
• Kevin Paterson – East Kootenay 
• Mark Carter – Cariboo 
• D’anais Jacques – Cariboo, Chilcotin North, Pacific Northwest 
• Rebecca Woodman – Thompson Nicola 
• Kyle Hart – Central Okanagan 
• Chad Stewart- Superintendent of Field Operations, Temporary Foreign Worker 

Specialist,  North Okanagan 
• Reg Steward-Provincial Ranching, Chilcotin, Pacific Northwest 

General enquiries:    agsafebc.ca      1-877-533-1789   

In closing – thank you. 
AgSafe remains committed to being present, practical, supportive, and trustworthy. As 
agriculture continues to evolve, AgSafe will continue to stand with producers—supporting safe, 
healthy workplaces and the people who make them possible.  Your individual and collective 
willingness to work with us, to open your gates and doors, put the coffee on and move forward 
with a new and robust health and safety mentality is inspiring and appreciated.  As we work 
with you to integrate documented effective, efficient, meaningful, realistic safety management 
practices into the things you do, making such things simply a part of the way you do business, 
and not an “add on” move you forward in ensuring due diligence, worker safety and regulatory 
compliance.      

R.C. Steward, M.B.  Buffalo Creek Consulting 
B.C. Ranch Safety Specialist, 
Regional Consultant Chilcotin AgSafe 

	

	

	

	

 

BC AGRICULTURE COUNCIL 

2025 Year in Review 

 

Submitted by: Danielle Synotte, BCAC 

                       Brian Thomas, BCCA Representative 

 

 

2025 was a year of meaningful progress and significant challenge for B.C. agriculture. From trade 
uncertainty and climate pressures to landmark policy milestones, BC Agriculture Council (BCAC) worked 
on your behalf to ensure farmers and ranchers had a strong, unified voice at every table that matters. 

2025 AT A GLANCE 

28 
Submissions to 

Government 

70 
Industry Leaders 

at Ag Day 

65+ 
Media Requests 
(↑91% vs 2024) 

32 
Task Force 

Recommendations 

600+ 
LMIA 

Applications (WALI) 

 

POLICY & ADVOCACY 

BCAC submitted 28 formal responses to government consultations, chaired all three Canadian Federation 
of Agriculture (CFA) working groups on Business Risk Management, and held 27 member meetings to 
shape the next five-year federal-provincial agricultural framework. 

● Cost of Production: BC repealed its carbon tax in 2025, reducing input costs  
for producers province-wide. 

● Labour Access: BCAC advocated for on-arrival MSP coverage for Temporary Foreign Workers, 
greater flexibility between farms, and extended housing support programs. 

● Water Security: Successfully advanced eight recommendations on water security through the 
Premier's Task Force, including immediate clearing of the groundwater licensing backlog. 

● Emergency Readiness: Coordinated emergency preparedness across seven farm organizations and 
completed the BCAC Emergency Management Plan, plus an Access Pass template with 10 Local 
Authorities. 
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BC AGRICULTURE COUNCIL

BC Agriculture Council  |  bcac.ca  |  (604) 854-4454  |  Unit #1-2650 Progressive Way, Abbotsford, BC V2T 6H9
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PREMIER'S TASK FORCE ON AGRICULTURE & FOOD ECONOMY 

A major milestone in 2025: the provincial government established the Premier's Task Force on Agriculture and 
Food Economy — a direct result of BCAC's 2024 election advocacy. Co-chaired by BCAC's Executive Director, 
the 16-member task force met throughout the year and delivered 32 recommendations to the Premier in 
November 2025, covering water, competitiveness, labour, land, and investment. Driving implementation of 
these recommendations will be a central focus for BCAC in 2026. 

AG DAY IN VICTORIA 

Nearly 70 farmers, ranchers, and industry leaders came together for close to 40 meetings with cabinet 
ministers, MLAs, and senior officials — achieving 92% member participation. For the first time ever, a sitting 
Premier attended the Ag Day reception, underscoring that agriculture's voice is being heard at the highest 
levels of government. This year's central message: recognize B.C. agriculture as an essential service. 

STAKEHOLDER & PUBLIC ENGAGEMENT 

BCAC expanded its reach across municipal, provincial, and federal levels. Key highlights include a 
Government Farm Tour in Abbotsford and Chilliwack (10 MLAs/MPs), leadership at the CFA including a 
successful resolution to protect against foreign land speculation, and federal engagement ahead of the 
spring election. Three inaugural Associate Members were also welcomed in 2025 — Agricultural Credit 
Corporation, Animal Nutrition Association of Canada (BC Division), and the Irrigation Industry Association 
of B.C. 

Public Trust: A public opinion poll confirmed strong public trust in farmers (62%), while revealing an 
opportunity to better communicate on water security — the sector's top policy concern but the least 
understood issue among the public. BCAC's CKNW 'Keep It Local' radio campaign generated over 1.2 
million impressions across six farmer interviews. 

WESTERN AGRICULTURE LABOUR INITIATIVE (WALI) 

WALI processed 600+ LMIA applications, supported 1,000 employers with over 2,300 housing inspections, 
and grew its e-news subscriber base to 1,500+. Worker arrivals in 2025 returned to typical seasonal levels 
after the challenging 2024 cold snap. New 'Small Talk Sessions' improved direct employer engagement, 
and WALI submitted responses to all six ESDC discussion papers on future agriculture TFW program 
design. 

LOOKING AHEAD TO 2026 

• Formal recognition of agriculture  
   as an essential service 

• Stabilizing labour access and safeguarding  
   TFW programs 

• Protecting agricultural land 

• Clearing water licensing backlogs  
   and advancing storage solutions 

• Improving business risk management 
programs 

• Hosting the inaugural BC Agriculture Forum     
   (June 2026) 

BC Agriculture Council  |  bcac.ca  |  (604) 854-4454  |  Unit #1-2650 Progressive Way, Abbotsford, BC V2T 6H9
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Beef Producer Na-onal Check-Off Investments in Research  

The Beef Cattle Research Council (BCRC) is Canada’s industry-led funding agency for beef, cattle and 
forage research and extension. The BCRC is directed by a committee of 16 beef producers from across 
the country, including one producer from British Columbia. It is funded primarily through the research 
allocation of the Canadian Beef Cattle Check-Off. 

In 2024/25, the BCRC received on average $0.66 (unaudited) of every $2.50 of the Canadian Beef CaMle 
Check-Off collected by the provinces. This funding was leveraged under the Beef and Forage AgriScience 
Cluster program with Agriculture and Agri-Food Canada (AAFC) Sustainable Canadian Agricultural 
Partnership funding, where industry contributed 43% ($2.08 million) and AAFC contributed 57% ($2.71 
million) in 2024/25.   

In addiWon, the BCRC leveraged the Canadian Beef CaMle Check-Off for an addiWonal $5.5 million in 
research funding and $103,800 in-kind from government and industry partners through iniWaWves 
outside of the Beef and Forage Cluster.   

When making funding decisions, the BCRC seeks expert advice to ensure proposed projects address 
industry prioriWes and are both scienWfically and pracWcally sound. A science advisory body provides 
relevant advice on the technical merit of any proposed research. As well, independent peer reviewers 
help ensure new research is original, progressive and uses valid scienWfic approaches. Before making 
funding decisions, the BCRC Council members consider this expert advice, prioriWes in the Five-Year 
Canadian Beef Research and Technology Transfer Strategy, other scienWfic and industry feedback, and 
emerging issues. This process provides a fair, transparent and thorough evaluaWon of all research 
acWviWes. 

Beef Science Cluster IV  

Beef Cluster IV focuses on driving the growth of Canada’s beef industry and the overall economy by 
sustainably advancing Canadian beef and forage producWon while reducing the industry’s environmental 
footprint. Twenty-three projects were approved for a total Cluster size of $21.7 million ($9.6 million from 
industry and $12.1 million from AAFC) from April 1, 2023, to March 31, 2028.   

All projects are focused on three centralized themes: economic growth and development, climate 
change and environment, and sector resilience and societal challenge. 

Cluster IV project objectives include:  

• improved diagnostics and vaccines to manage production-limiting diseases in cattle,  
• development of new forages that have the potential to thrive across Canada,  
• improvement of food safety technologies in beef processing facilities to reduce the use of water 

and energy, and  
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• development of practical, science-based resources and economic decision-making tools to 
support the Canadian beef industry. 

Producer Resources and Engagement  

The BCRC developed several new resources in 2024/25 including 65 Wmely posts, 57 research summary 
factsheets, 12 monthly e-newsleMers, 50 podcast episodes, 12 arWcles for Canadian CaMlemen–The Beef 
Magazine, 38 new infographics, six new or updated interacWve calculators, five videos, three webinars 
and a new geneWcs record-keeping course. New webpages were developed covering cow management, 
bull management and winter feed management.  

In 2024-25, the BCRC conWnued its popular, ongoing #Calf911 iniWaWve with the promoWon of its calf 
management guides and videos. One reel related to proper calf posiWoning reached more than 2.5 
million individuals with 34,374 interacWons. Results from the 2023 Canadian Cow-Calf Survey showed 
that less calves are dying during the first 24 hours than in the previous several years, which corresponds 
with the launch of the BCRC’s Calf 911 resources for distressed newborn calves.  

Research Project Spotlights 

Can a probio-c given at spring processing help reduce weaning stress? Lactobacillus probioWcs given 
during spring processing may help reduce physiological processes associated with weaning stress. Future 
larger animal trials are needed to detect impacts on behaviour, performance and health. 

What is the ecological value of wetlands? Canadian wetlands have lower greenhouse gas (GHG) 
emissions than other parts of the world due to freeze-thaw cycles. GHG emissions from wetlands on 
pasture are lower than those on cropland, likely due to the forages present in the riparian zones of 
pasture wetlands.    

Evalua-ng Grazing Management Effects on Soil, Animal and Plant Produc-vity in Western Canada 
Grazing management pracWces directly impact soil health and plant producWvity, as well as the soil 
microbiome (the collecWve living microbial community including bacteria, fungi, etc.). The objecWves of 
this in-progress research project are to evaluate short-, mid- and long-term effects of grazing 
management on soil and plant parameters across western Canada. 

Check out the full Beef CaMle Research Council 2024-2025 Year in Review. 

Subscribe to stay up to date on the latest informaWon and resources from the BCRC.  

 

2025 BEEF CATTLE RESEARCH COUNCIL

Submitted by:  
Dean Manning
Chair, BCRC
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Canada Beef is pleased to provide B.C. Cattlemen’s Association (BCCA) with year-to-date highlights of 
domestic promotion and international market development activities to increase demand for Canadian beef 
while ensuring the maximum value for producer dollars. 
 
Global Marketing 

Global Marketing initiatives included ongoing development of the Canadian Beef virtual assistant (chef and 
butcher) to aid consumer and stakeholder audiences with culinary and cooking questions, the Canadian Beef 
Advantage marketing tool kit, and merchandising resources for domestic and international markets.  

Twelve Canadian Beef Trade Reports were published in calendar 2025. The first Beef Watch of 2026, Growing 
use of GLP-1 drugs – Considerations for the beef industry, published in February. 
 
Canada Beef’s 2026 Global Stakeholder Satisfaction Survey produced an overall global satisfaction score of 
84%, an improvement from the previous year’s survey results of 82%. Watch for the survey’s full results in 
Canada Beef’s 2025-2026 annual report later this summer.  

Export Market Development  

In April, Canada Beef embarked on its first trip to China since the restoration of market access announced in 
January 2026. Canada Beef participated in activities in Haikou, Beijing, and Shanghai from April 10 to 18. 
Canadian beef was featured prominently at special events throughout the trip, including a Taste of Canada 
cooking demonstration, a promotional dinner hosted by JBS Canada to launch the JBS 38 brand for the China 
market and the introduction of Canadian beef at Sam’s Club stores in the Shanghai region. 
  
Additional recent Canadian beef promotions involving the market development team included merchandising 
and culinary workshops, trade shows and seminars in the Philippines and Vietnam. 

Canada Beef’s Export Market Development (EMD) partner program successfully completed 64 projects for 
the fiscal year April 2025 to March 2026. These included 30 incoming buyer missions, 15 projects that 
supported participation in various international trade shows, 16 marketing and promotional campaigns and 
three outgoing market development missions. 

The program supported activities in 10 distinct export markets, benefiting nine Canadian beef packers 
through financial support provided either directly to exporters or their importer/distributor clients.  

Canada Beef’s EMD program provides cost-shared funding support to help facilitate export market growth for 
Canadian beef representative company-initiated projects and activities. 

 

 

 

 

 

 

 

 

 

CANADA BEEF

     

  

Canada Beef is pleased to provide B.C. Cattlemen’s Association (BCCA) with a year-to-date overview of 
domestic and international market development and promotion activities to increase demand for 
Canadian beef while ensuring the maximum value for producer dollars. 

Export Market Development 

Canada Beef’s Export Market Development (EMD) program provides cost-shared funding support for 
eligible Canadian beef representative company-initiated projects and activities to help grow and expand 
sales of Canadian beef brands in the export marketplace. 

Fiscal year April 1, 2024, to March 31, 2025, saw 53 projects completed – the most projects completed in 
one year since the EMD program began. In total, 34 unique applicants received funding for projects 
supporting initiatives in 10 distinct export markets including Japan, Mexico, Vietnam, EU, Hong Kong, 
Vietnam, Taiwan, South Korea, United Arab Emirates (UAE) and Saudi Arabia. Seven Canadian beef 
packers benefitted from the financial support provided by the program. 

 Canada Beef participated in Team Canada Trade Missions to South Korea in April and the Philippines and 
Indonesia in December. More recently, given the U.S. administration’s tariffs and adjacent headwinds like 
the Canada-United States-Mexico Agreement (CUSMA) renegotiation in 2026, Canada Beef activated a 
stepped-up market diversification strategy to expand the presence of Canadian beef in high opportunity 
export markets – including those impacted by the U.S. reciprocal tariffs.  

From April to October Canada Beef plans to exhibit at the Seoul Food Show in South Korea, Food and 
Hospitality Indonesia, WOFEX in the Philippines, ANUGA in Germany as well as a demand building 
seminar in Japan. Additional demand building seminars in Canada Beef’s key emerging Asian markets are 
in the process of development for later in the year.  

The Canadian Beef Marketing Alliance Program is a new initiative to support projects that expand the 
reach of messaging for Canadian consumers in priority areas. This innovative cost-shared initiative (50-50 
projects) is open to industry partners that meet the program requirements for collaboration on projects 
with Canada Beef to promote Canadian beef. 

Domestic Consumer Marketing - Branded 

Canada Beef’s Pick the beef with the leaf year-long consumer campaign supports Canadian beef with a 
focus on value, buy Canadian, and the Canadian Beef Advantage. The ‘buy Canadian’ aspect of the 
national campaign, designed to address consumer concerns about beef pricing and the proliferation of 
imported beef at retail, took on new meaning in April in the aftermath of the U.S tariff decision. 

CANADA BEEF 

Ron Glaser 
Vice President, Corporate Affairs 
 

Submitted by:  
Gina Teel, Director Stakeholder Communications
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Canada Beef is pleased to provide B.C. Cattlemen’s Association (BCCA) with year-to-date highlights of 
domestic promotion and international market development activities to increase demand for Canadian beef 
while ensuring the maximum value for producer dollars. 
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cooking demonstration, a promotional dinner hosted by JBS Canada to launch the JBS 38 brand for the China 
market and the introduction of Canadian beef at Sam’s Club stores in the Shanghai region. 
  
Additional recent Canadian beef promotions involving the market development team included merchandising 
and culinary workshops, trade shows and seminars in the Philippines and Vietnam. 
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the fiscal year April 2025 to March 2026. These included 30 incoming buyer missions, 15 projects that 
supported participation in various international trade shows, 16 marketing and promotional campaigns and 
three outgoing market development missions. 
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CBCE 

Canada Beef and Canadian Beef Centre of Excellence (CBCE)-branded training materials and promotional 
resources are available directly through the Canadian Culinary and the Canadian Professional Meat Cutters 
Association websites. The goal of such partnerships is to advance industry standards, develop professional 
competencies, and ensure that new and experienced professionals have access to effective, credible training 
tools to build Canadian beef product and quality knowledge. 

Canada Beef recently made thoughtful adjustments to leadership responsibilities to ensure the strong 
delivery of priority programs while maintaining operational efficiency. As part of this approach, Mathieu Paré 
was named Canada Beef’s Executive Director, Market Development (Canada), and is the primary point of 
contact for domestic market development initiatives. 

Cameron Pappel is the new lead at the CBCE. As Director, CBCE, Pappel will guide the next phase of the 
Centre’s development, working closely with Paré and Canada Beef’s market development teams to 
strengthen alignment across programs and enhance the support provided to industry. 

Canada Beef will further integrate the CBCE into our broader market development work over the coming 
year, ensuring strong coordination across education, training, and market engagement initiatives.  

Channel Marketing 
 
The Canadian Beef Restaurant Showcase (Showcase), is an online initiative recognizing multi-unit restaurant 
brands that actively feature and promote Canadian beef on their menus. Launched in 2024 with 39 national 
and regional chains, the Showcase highlights operators that communicate their use of Canadian beef across 
multiple guest touchpoints. Following recent evaluations, additional restaurant chains have been identified 
and will be added to the Showcase, reflecting continued growth and industry engagement.  
 
The Certified Canadian Beef Training Program (CCBTP), designed to enhance Canadian beef product 
knowledge, launched in fall 2025. The CCBTP’s curriculum was created in response to industry feedback 
surrounding the importance of training and difficulty in finding skilled labour. Educational institutions, 
retailers, foodservice operators, and distributors can benefit from the CCBTP. Larger organizations can 
collaborate with Canada Beef to develop customized training content with support from the CBCE. 
 

Consumer and Digital Marketing highlights- Domestic 

The Pick the Beef with the Leaf campaign continues this fiscal. Canada Beef and Ward 1 Studios created a 
new television commercial, “Beef Up Your Game,” featuring Canadian hockey players Emerance Maschmeyer 
and Ella Shelton. The 15-and 30-second ads launched in late April and will air for eight weeks on CBC News 
Network, CTV National and CTV News Channel. The 30-second spot also aired on TSN for four weeks, during 
women’s hockey playoffs, along with other Canadian Beef sponsorship elements.  

Burger it Forward 2026 raised an estimated $71,191 for foodbanks across Canada while helping ground beef 
and restaurant sales. The campaign attracted 360 participating restaurants (including 11 in Quebec, a 
newcomer to the campaign), for a nearly 35% increase over the prior year’s campaign. An estimated 111,525 
burgers were sold. The 2026 promotional campaign achieved a total reach of 36.6 million, compared with 
21.3 million the previous year. Full results are available here. 
 
Canada Beef’s Restaurant Gateway launched in March 2025 to support beef sales at restaurants. The 
Gateway will continue to build consumer awareness of the resource with a second contest this year. The 
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“Every Beef Bite Tells a Story” consumer contest will entice diners to share their Canadian beef story. The 
2025 contest received over 1,300 entries. 
 
Nutrition, Health & Wellness 

The rising use of GLP-1 Receptor Agonist medications (GLP-1s) is on Canada Beef’s radar. The team 
completed a White Paper research review on GLP-1s and Diet to inform a strategy to help the Canadian beef 
industry address this growing demographic. In April, the team published its first GLP-1  
consumer education brochure, Healthy Eating on Weight Loss Medication, which provides simple strategies 
to help users prioritize protein.  

Protein remains a key driver of food choices and recent trends show snacking is increasingly replacing meals 
for some Canadians. Canada Beef launched a campaign that reimagines beef ideas as portable, convenient 
snack foods to provide protein-forward options for consumers looking for healthier snack ideas. 
 
Resources created to support this campaign included a blog post highlighting beef snack ideas posted 
at Thinkbeef.ca, and a recipe booklet, Power Up! Protein-rich beef snacks for everyday, posted online; a print 
version is also available to order. The recipes featured in the brochure are posted at Thinkbeef.ca. 
 
Canada Beef worked with two nutrition influencers to produce a campaign aimed at parents that highlighted 
healthy beef-based snacks for kids. The influencers created static and story posts (reels) and posted them 
to Instagram; the reels netted over 21,000 views. 
 
Public and Stakeholder Engagement  

Canada Beef’s Public and Stakeholder Engagement (PSE) is supporting Alberta Cattle Feeders’ Association’s 
community engagement initiative, ‘FEEDLOTS…Feed Lots!’ The ready-to-use member information packages 
were developed to help feedlot operators connect with their local communities and build greater awareness 
of the value of feedlot production.  

Canada Beef PSE partners supports Alberta Beef Producers’ consumer outreach at options and Stampede 
Cattle Trail exhibit, with display and resource development, works with Food Day Canada to 
promote/celebrate Canadian beef and agriculture as part of local Canadian food options, and partnered with 
Parents Canada to share the positive story of beef’s strong commitment to sustainability in an article in their 
August 2025 newsletter delivered to 75,000 subscribers.  

Stakeholder Communications 

The new Canada Beef Semi-Annual 2025-2026 video update of key projects launched during the first half of 
the prior fiscal year. This video offering is the latest effort by Canada Beef to provide stakeholders with timely 
reporting about the activities deployed to increase demand for Canadian beef while ensuring the maximum 
value for producer dollars.  

Canada Beef’s Meet the Farmer: International Year of the Woman Farmer multi-platform campaign 
acknowledges and celebrates the leadership, sustainability efforts, and impact of Canadian women across the 
beef supply chain. A new Meet the Farmer campaign profile is launched on our social channels each month, 
with complementary content featured on the campaign’s webpage and in the Canada Beef Performs 
newsletter. 

For ongoing detailed information, please subscribe to Canada Beef Performs. 
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 CIDC  2026 Annual Report        
  

Submi'ed by: Devin Chursinoff, Chair   

             

It is my pleasure to present this year’s annual report on behalf of the producer members of the Ca'le 
Industry Development Council.  

CIDC Income  
Total collec@ons for the 2025-26 fiscal year equated to 318,285 head of ca'le and a total check-off 
income of $1.5 million for the year.  In this past year, Alberta reported 20,221 head of BC ca'le sold in 
Alberta and Saskatchewan reported 185 head of BC Ca'le sold in Saskatchewan (inter-provincial check-
off). Council greatly appreciates the efforts of the many agents, dealers, sales yards and processing 
facili@es, and Ownership Iden@fica@on Inc., who all assist in the collec@on of check-off.  
 
In BC, we have the unique ability to support projects that benefit the BC ca'le industry through the Beef 
Ca'le Industry Development Fund (BCIDF).  We are also able to trigger (release) dollars from the Fund 
earnings that match the check-off income received providing greater financial support to the Provincial 
Associa@ons’ annual applica@ons for funding. Within the 2025-2026 funding window, we were able to 
support provincial ca'le Associa@ons with $762,248.   
  
AZer closing the Beef Ca'le Industry Development Fund in 2023 due to financial market condi@ons, we 
are pleased that market improvements have enabled Council to reopen the BCIDF for general 
applica@ons. $250,000 per year has been made available for general projects in the next three years.   
 
Na,onal Check-Off  
Half of the $5 check-off collected in BC is the Canadian Beef Ca'le Check-Off. Over $750,000 was 
remi'ed to the Na@onal Agency on behalf of BC producers in the last year. The Canadian Beef Ca'le 
Check-Off provides industry funding for the Beef Ca'le Research Council responsible for the industry’s 
na@onal research program, Canada Beef for market development and promo@on, and for public and 
stakeholder engagement, administered by the Canadian Ca'le Associa@on (CCA) in partnership 
with Canada Beef and under the oversight of the Canadian Beef Advisors.    
 
Each province determines how their na@onal check-off will be allocated towards pillars of the Na@onal 
Beef Strategy. This distribu@on can be changed each year with no@fica@on provided the prior year.  In the 
2024-26 fiscal years, BC is accessing the Provincial Investment op@on for the first @me in the Council’s 
history. Accessing these funds assists in mee@ng needs of the associa@ons despite the cri@cal shortage of 
BCIDF funds that were experienced in 2023.  Council decided to retain 30% Provincial Investment (from 
the Na@onal Check-off for 2024-25) and has subsequently reduced the amount for 2025-26 to 20%, and 
in 2026-27 it will be 10%.   
 

CATTLE INDUSTRY DEVELOPMENT COUNCIL
     

  

 

 

 

It is my pleasure to present this year’s annual report on behalf of the producer members of the Cattle 
Industry Development Council. 

CIDC Income 
Total collections for the 2024-5 fiscal year equated to 262,042 head of cattle and a total check-off income 
of $1.3 million for the year.  We also recovered previous year checkoff on 39,222 head. In this past year, 
$51,801 was received from BC cattle sold in Alberta and Saskatchewan (inter-provincial check-off) and we 
remitted $41,047 to the National Check-Off Agency for Alberta cattle sold in BC. Council greatly 
appreciates the efforts of the many agents, dealers, sales yards and processing facilities, and Ownership 
Identification Inc., who all assist in the collection of check-off. 

In BC, we have the unique ability to support projects that benefit the BC cattle industry through the Beef 
Cattle Industry Development Fund (BCIDF).  We are also able to trigger (release) dollars from the Fund 
earnings that match the check-off income received providing greater financial support to the Provincial 
Associations’ annual applications for funding. Within the 204-25 funding window, we were able to support 
the four provincial cattle Associations with $695,330.  
 
While the Beef Cattle Industry Development Fund was closed in 2023 due to financial market conditions, 
we are pleased that the improvements have enabled Council to reopen the BCIDF for general 
application.  $250,000 per year has been made available for general projects in the next three 
years.  Council worked on developing a new electronic application form which is available on our website 
www.cattlefund.net

National Check-Off 
Half of the $5 check-off collected in BC is the Canadian Beef Cattle Check-Off.  $655,105 was remitted to 
the National Agency on behalf of BC producers last year. The Canadian Beef Cattle Check-Off provides 
industry funding for the Beef Cattle Research Council responsible for the industry’s national research 
program, Canada Beef for market development and promotion, and for public and stakeholder 
engagement, administered by the Canadian Cattle Association (CCA) in partnership with Canada Beef and 
under the oversight of the Canadian Beef Advisors.   

Each province determines how their national check-off will be allocated towards pillars of the National 
Beef Strategy. This distribution can be changed each year with notification provided the prior year.  For 
the fiscal 2024-25 BC accessed the Provincial Investment option for the first time. Accessing these funds 
assisted in meeting needs of the associations despite the critical shortage of BCIDF funds.  Council decided 
to retain 30% Provincial Investment (from the National Check-off for 2024-25) and has subsequently 
reduced the amount for 2025-26 to 20%, and in 2026-27 it will be 10%.  

Cattle Industry Development Council 

Devin Chursinoff 
Chair, Cattle Industry Development Council   
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It is my pleasure to present this year’s annual report on behalf of the producer members of the Ca'le 
Industry Development Council.  

CIDC Income  
Total collec@ons for the 2025-26 fiscal year equated to 318,285 head of ca'le and a total check-off 
income of $1.5 million for the year.  In this past year, Alberta reported 20,221 head of BC ca'le sold in 
Alberta and Saskatchewan reported 185 head of BC Ca'le sold in Saskatchewan (inter-provincial check-
off). Council greatly appreciates the efforts of the many agents, dealers, sales yards and processing 
facili@es, and Ownership Iden@fica@on Inc., who all assist in the collec@on of check-off.  
 
In BC, we have the unique ability to support projects that benefit the BC ca'le industry through the Beef 
Ca'le Industry Development Fund (BCIDF).  We are also able to trigger (release) dollars from the Fund 
earnings that match the check-off income received providing greater financial support to the Provincial 
Associa@ons’ annual applica@ons for funding. Within the 2025-2026 funding window, we were able to 
support provincial ca'le Associa@ons with $762,248.   
  
AZer closing the Beef Ca'le Industry Development Fund in 2023 due to financial market condi@ons, we 
are pleased that market improvements have enabled Council to reopen the BCIDF for general 
applica@ons. $250,000 per year has been made available for general projects in the next three years.   
 
Na,onal Check-Off  
Half of the $5 check-off collected in BC is the Canadian Beef Ca'le Check-Off. Over $750,000 was 
remi'ed to the Na@onal Agency on behalf of BC producers in the last year. The Canadian Beef Ca'le 
Check-Off provides industry funding for the Beef Ca'le Research Council responsible for the industry’s 
na@onal research program, Canada Beef for market development and promo@on, and for public and 
stakeholder engagement, administered by the Canadian Ca'le Associa@on (CCA) in partnership 
with Canada Beef and under the oversight of the Canadian Beef Advisors.    
 
Each province determines how their na@onal check-off will be allocated towards pillars of the Na@onal 
Beef Strategy. This distribu@on can be changed each year with no@fica@on provided the prior year.  In the 
2024-26 fiscal years, BC is accessing the Provincial Investment op@on for the first @me in the Council’s 
history. Accessing these funds assists in mee@ng needs of the associa@ons despite the cri@cal shortage of 
BCIDF funds that were experienced in 2023.  Council decided to retain 30% Provincial Investment (from 
the Na@onal Check-off for 2024-25) and has subsequently reduced the amount for 2025-26 to 20%, and 
in 2026-27 it will be 10%.   
 

Submitted by: 
Devin Chursinoff, Chair

#4-10145 Dallas Drive, 
Kamloops, BC V2C 6T4 
Phone: (250) 573-3611

Fax: (250) 573-5155
www.cattlefund.net

checkoff@cattlefund.net
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The Provincial Investment funds are being used to assist Council in mee@ng the annual associa@on 
project plans. $160,000 Provincial Investment funds helped support the BC Dairy Associa@on research 
work, and the BC Ca'lemen’s Associa@on to assist in the are of Communica@ons, Public Affairs and 
Educa@on.  
 
BC’s representa@ve to the Na@onal Check-Off Agency Board of Directors is Andrea Van Iterson. The Ca'le 
Industry Development Council par@cipates with other provinces during provincial funders mee@ngs and 
we have we have vo@ng and non-vo@ng delegates that a'end the Na@onal Agency AGM each year which 
is being hosted in Winnipeg, MB.   
 
Beef Ca5le Industry Development Fund   
Since 1995, the Beef Ca'le Industry Development Fund has contributed over $16 million to projects that 
benefit the beef ca'le industry in Bri@sh Columbia. The trust has an expiry date of 2075, and with 
thougheul planning, the income from the Trust should sustain our industry for many years to come. 
Having this monetary security affords the Council to make longer-term, impaceul decisions.   
 
Presidents’ Mee,ng  
Council members meet annually with the Presidents of the provincial associa@ons.  This mee@ng is an 
important occasion to share successes and challenges and openly discuss opportuni@es and 
collabora@on between represented ca'le associa@ons. 

 
Representa,on  
Bri@sh Columbia is unique in that we are the only province that administers the check-off through a  
Council consis@ng of elected producer members our four ca'le Associa@ons in BC. The members of the 
Council con@nue to work co-opera@vely for the best use of funds paid by producers.  Due to the folding 
of the BC Associa@on of Ca'le Feeders, Council is currently working with member Associa@ons and 
Ministry to address the vacant seat on Council.  
 
Many thanks to all who serve the industry as representa@ves to CIDC including Taylor GraZon of the 
Ministry of Agriculture who serves in ex-officio capacity, and the associa@on representa@ves are:  

BC Breeders and Feeders Assoc.:  Denise Dowswell (Vice-Chair) 
BC Ca7lemen’s Assoc.:  Devin Chursinoff (Chair), Jacintha Kulchar, Judy Madden, Lani French 
BC Dairy Associa;on:  Thomas Wynker (Past-Chair), Brian Schurmann  
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The Canadian Cattle Identification Agency (CCIA) is a not-for-profit corporation led by a Board of 
Directors representing all sectors of Canada’s livestock industry - including producers, auction markets, 
livestock dealers, feedlots, veterinarians and processors.  CCIA is the “Responsible Administrator” of the 
Canadian Livestock Tracking System (CLTS) which is the database used to manage Canada’s livestock 
identification and traceability program.   In addition to managing the database, CCIA helps all those 
involved meet regulatory requirements.

Regulatory Requirements

For several years now, the federal government has been planning to add livestock Movement Reporting 
requirements to the Animal Identification and Premise ID requirements already in place.  Movement 
reporting is the third and final pillar of the national traceability system begun in 1998.  The regulations 
fall under the Health of Animals Act with the Canadian Food Inspection Agency (CFIA) as the 
regulator.  Although once again delayed by the federal election, we are told movement reporting will 
soon be upon us.  Livestock species besides cattle will also come under the regulations. 

Livestock traceability was initially considered necessary to assure international trading partners that 
Canada had a robust tracking system in the case of an animal disease outbreak such as 
BSE.  Tuberculosis and Foot & Mouth are the current threats.  Avian Influenza has shown how 
traceability is used domestically to control disease outbreaks.

Retention Matters

At first animal identification was achieved with dangle tags having bar codes and numbers stamped on 
them.   They were replaced with the Radio Frequency Identification (RFID) buttons, called animal 
indicators, that we now use.  Retention has always been an issue, especially for cow-calf producers that 
apply the majority of the indicators (tags) to their calves, and then see replacements they kept come 
home without them.  

For the past couple of years, CCIA has focused communications on what producers can do to minimize 
tag loss.  CCIA has also been working behind the scenes with tag manufacturers to ensure their animal 
indicators meet strict standards.  If you aren’t happy with the tags you use, let CCIA know, and browse 
the webstore for alternatives.  CCIA supports local retailers, but they often only carry one kind of 
tag.  There are several good ones available.

Technology at Work

Research continues on alternatives to the troublesome ear tags, but it is costly.  Manufacturers need a 
large market to achieve economies of scale that facilitate production of an affordable indicator.  Rumen 
boluses, chips in the lip, ear or tail are possible alternatives.  Some technologies are great for short keep 
feedlot cattle, but not for the life of a breeding female.  Consider that something like a battery must 

Canadian Cattle Identification Agency 
(CCIA)

 Duncan Barnett 
BCCA Representative  
 

Canadian Ca'le Iden+fica+on Agency 
 
I have represented BCCA on the Canadian Ca'le Iden+fica+on Agency (CCIA) Board for 8 years.  For that 
en+re +me, beef ca'le producers have been told addi+onal regula+ons were coming.  Over the past few 
years, we have dealt with two of the three pillars of Livestock Traceability.  The first pillar being Animal 
Iden+fica+on - puIng that unique animal indicator (tag) in the animal’s ear.   The second pillar is 
Premise Iden+fica+on – a unique Provincial government iden+fier for each farm or ranch.  The new 
requirements under the Federal Health of Animals Act, expected in the spring of 2026, were to deal with 
Movement Repor+ng – the third pillar of any traceability system. 
 
The traceability train came to a halt at the third pillar.  It was stopped by a wildfire of protest from 
Western Canadian cow-calf producers.  Like all fires, it started small with some misinforma+on and some 
misleading comments.  However, ranchers in par+cular have never been pleased with the system and 
took the opportunity to raise very real concerns about prac+cality and workability.  The fire grew, and in 
January CFIA paused the incoming regula+ons.  
 
Although that train is currently stopped, don’t think it won’t start up again.  There are lots of interests on 
that train including provinces, federal government departments and industry components.  Many want 
that train moving.  There are s+ll Federal and Provincial regula+ons in place for animal ID and premise ID 
that must be followed.  And traceability is necessary and important for the beef ca'le industry in 
Canada. 
 
Traceability is necessary because Canadian ca'le are threatened by several diseases with interna+onal 
significance.  Bovine Tuberculosis, Bovine Spongiform Encephalopathy (BSE), Brucellosis, Foot-and-
Mouth Disease, Bluetongue, and Anthrax are all reportable to the Canadian Food Inspec+on Agency 
(CFIA) by law.  if any of these diseases are found in our ca'le, borders will be closed to Canadian ca'le 
and beef exports.  Important because Canada exports 50% of it’s beef produc+on.  
 
If a disease is found, we want to be able to contain it and eradicate it quickly, with the least possible 
number of opera+ons and animals exposed.   This protects producers, but it also assures domes+c and 
interna+onal consumers that Canadian beef is healthy and safe.  Necessary and important. 
 
 
 
 
 
 
 
 
 
 

CANADIAN CATTLE IDENTIFICATION AGENCY

Submitted by:
Duncan Barnett
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Disease traceback is where things get complicated.  The differences between dairy and beef ca'le 
produc+on; and between western and eastern Canadian beef produc+on systems; becomes a factor.  
Simply put, double-tagged dairy ca'le are in barns, as are most of the Eastern Canadian ca'le.  Feedlot 
ca'le in pens are not too much different.  A traceback can happen very quickly.  Not so with western 
Canadian range ca'le!  Many producers point out that western Canada has brand inspec+on to record 
movement. True, but only to a limited extent. 
 
It is largely a technology problem for western Canadian cow-calf and yearling producers.  Think about tag 
reten+on.  We all know about the problems with keeping those *bleep* RFID tags in a cow’s ear for any 
length of +me.  That’s supposed to be the rela+vely simple “bookend” task of recording births and 
deaths of ca'le.  Adding movement repor+ng for anything more than a handful of animals means 
scanning those tags.  That requires not just handling facili+es, but scanners that record mul+ple animals 
moving quickly at a distance.  Now think about the facial recogni+on scanning you see in ac+on movies 
tracking a spy through an airport, or the automated cherry sor+ng found in the Okanagan.  
Unfortunately, that kind of technology isn’t available to beef ca'le at an affordable price – yet. 
 
Recently BC has been able to effect some small but significant changes to how CCIA operates and to the 
Canadian Livestock Tracking System (CLTS) database.  We were able to point out that messaging around 
use of the database by CFIA inspectors was not being accurately portrayed; and we were able to improve 
transparency of ca'le flagged when entered into the database afer 9 months of age.  We also expect 
CFIA to change the “flag” from 9 months to 12 months, which be'er aligns produc+on cycles with 
ranchers bookkeeping. 
 
The last few months have been challenging.  I could not have got the job done without the help of CCA 
directors Rene Ardill and Brian Thomas; President Werner Stump, BPIC Commi'ee and Chair Alex 
Kulchar, and BCCA staff, especially Kevin Boone.  A very special thank you to Mary MacGregor for her 
support.    
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Canadian Ca'le Youth Council Update – for BCCA AGM Book  

Wri$en by Sarah MacDonald, CCYC Bri7sh Columbia Delegate 

 

The Canadian Ca$le Youth Council, a subsidiary of the Canadian Ca$le Associa7on, welcomes beef enthusiast from 
across Canada between the ages of 18-40. The vision of the Canadian Ca$le Youth Council is to cul7vate youthful 
leadership by exposing delegates to industry policy development, while giving opportuni7es to gain experience and 
bring fresh ideas to the Canadian Ca$le Associa7on and Canadian beef ca$le industry. The Canadian Ca$le Youth 
Council is ac7ve on Facebook and Instagram, and more informa7on can be found on the website:  
h$p://www.canadianca$leyouthcouncil.ca/ 

 

Since joining the Canadian Ca/le Youth Council (CCYC) in September 2025, I have had the pleasure of 
working alongside fellow Council delegates to strengthen the voice of young Canadian ca/le ranchers 
and farmers. From global conferences to meeFngs on Parliament Hill, the Council focuses on naFonal 
and internaFonal engagement, policy discussions, and collaboraFon with industry partners to advocate 
for the future of Canada’s ca/le industry. 

Thanks to support from the Canadian Ca/le AssociaFon and program sponsors, CCYC has sent several 
delegates on internaFonal trips recently. These trips expand a/endees understanding of the global ca/le 
industry and strengthen internaFonal relaFons. In October 2025, Ontario delegate & Past President, 
Emily Bromley, represented the Council at the World Meat Congress in Brazil. In January, Saskatchewan 
delegate Judson Christopherson a/ended a tour in Colorado that immersed a/endees in the US ca/le 
industry, and visited the coinciding NaFonal Western Stock Show in Denver. In February, Connor English, 
member at large delegate from Manitoba, a/ended Ca/leCon in Nashville, TN. 

In March 2026, the Council convened in O/awa for a week of advocacy and engagement. MeeFngs with 
both government and opposiFon Members of Parliament, Senator Rob Black, and the Minister of 
Agriculture and Agri-Food, the Honourable Heath MacDonald, provided opportuniFes to focus on three 
key naFonal prioriFes: excluding beef from Mercosur trade agreements, ensuring equitable Business Risk 
Management programs in the Next Policy Framework, and retaining researchers and protecFng 
Canadian agricultural research amid recent research centre closures. These conversaFons were well 
received, and Fme and Fme again we heard appreciaFon expressed for youth perspecFves and soluFon-
oriented dialogue. 

While in O/awa, the Council parFcipated in Canadian Ca/le AssociaFon commi/ee meeFngs and the 
semi-annual gathering of the Canadian Ca/le AssociaFon, while also hosFng our own semi-annual 
meeFng. A standout moment of our semi-annual was a “wins” session, where delegates shared personal 
milestones, including farm expansion, navigaFng succession planning, and working with a life coach. 
These stories underscored the resilience and determinaFon of young Canadian ranchers. 

 

 

 

 

 

CANADIAN CATTLE YOUTH COUNCIL

Written by Sarah MacDonald,  
CCYC British Columbia Delegate
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In parallel, CCYC has been advancing the Youth Strategy PrioriFes. Two of our prioriFes are:  

• Support knowledge transfer, encourage youth to acFon, and create a sense of community with 
the next generaFon on social media 

• Work in collaboraFon with breed associaFons, provincial CCA members, and other interested 
parFes to incorporate more youth involvement in exisFng, or new, regional events and field days 

The Council has been working to increase our social media presence and we have seen an impressive 
increase in content engagement.  We also recently met with the Canadian Agricultural Youth Council to 
discuss domesFc policy prioriFes, and with the Iowa Ca/lemen's Leadership Program cohort to connect 
on differences in agricultural pracFces and youth development. 

The Council looks forward to reconnecFng in person at our Annual General MeeFng during the Canadian 
Beef Industry Conference this coming August in Winnipeg, MB. The Canadian Ca/le Youth Council 
remains commi/ed to amplifying the voices of young farmers and ranchers, and supporFng industry 
advocacy efforts to help shape a strong and sustainable future for Canada’s beef sector.  
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BCCA AGM Message 
Submi0ed by Tyler Fulton, CCA President 

 
 

Trade is key piece of Canada’s ca0le industry, and I am starBng this AGM message with a trade issue that 
we need your support on. In the last year, we have welcomed announcements that Australia officially 
opened its market for fresh and frozen Canadian beef aIer removing access in 2003 and that Canadian 
beef access to China was restored aIer we were wrongfully shut out in 2021. Despite those very posiBve 
announcements, at the Bme of wriBng this message, CCA is acBvely campaigning against a trade 
agreement with Mercosur. 
 
Ca0le producers and consumers across Canada should be very concerned and speaking out about this 
pending trade deal. The federal government has indicated negoBaBons should be concluded successfully 
before summer. CCA believes in trade diversificaBon; however, we cannot diversify for the sake of 
diversifying. It is extremely disappoinBng for Canadian beef producers to be dismissed in the pursuit of 
an accelerated free trade deal that favours lower quality imported beef from a country with lower 
standards in labour, environment, animal health and food safety. 
 
It is my sincere hope that when you are reading this message, our advocacy campaign will have 
succeeded with support from BCCA, BC ca0le producers and from consumers. If negoBaBons are sBll 
underway, please visit www.ca0le.ca/mercosur, send a message to your MP, and tell your family, friends 
and neighbours to do the same. Canadian beef is not a bargaining chip. 
 
Another area where we need immediate help from you is parBcipaBng in the Public Comment Period for 
the Beef Ca0le Code of PracBce which closes June 12. This public comment period is open to all 
Canadians. In the 2024 beef ca0le welfare priority survey that iniBated this update, more than 2,300 
responses came from concerned ciBzens, compared to approximately 600 responses from beef 
producers. That’s why we need strong representaBon from both producers and industry organizaBons in 
this comment period. 
 
Earlier this year, CCA underwent a monumental change when ExecuBve Vice President Dennis LaycraI 
reBred aIer 36 years of beef industry leadership. It has been a pleasure and honour to welcome Andrea 
Brocklebank to the role of CEO. Among the many prioriBes that Andrea has faced in her first few months 
on the job, the future of the Canadian Ca0le AssociaBon and the role of provincial organizaBons within it 
has been one of the most important. 
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Although 2025 is not even half over, it seems that uncertainty will be the word that best summarizes the 
year. Every day we anxiously look for the latest news on whether additional tariffs will be imposed on 
Canada, the amount and scope of those potential tariffs, whether tariffs will be applied to live cattle and 
beef, and what it will look like if they are. Products that are Canada-United States-Mexico Agreement 
(CUSMA) compliant, which includes both Canadian live cattle and beef, continue to be exempt as I write 
this message. 
 
The Canadian beef industry’s response to possible tariffs has its foundation in the National Beef 
Strategy, developed by the Canadian Beef Advisors, a group that consists of the current chair or 
president and senior staff of each of the seven national beef organizations responsible for policy, 
marketing, research, and sustainability. The National Beef Strategy (www.beefstrategy.com) helps the 
Canadian beef industry to react and speak with one collective voice. The Canadian Beef Advisors 
launched the third updated 2025–30 strategy at the end of January. The strategy positions the Canadian 
Beef Industry for greater profitability, growth and being a high-quality beef product of choice in the 
world. A core of the Strategy’s origin and continued existence is collaboration among the groups. 
 
Along with our provincial counterparts and other Canadian beef industry groups, CCA has worked hard 
to keep up with the changing scope and implementation dates for tariffs. CCA has taken the lead on 
keeping the beef industry informed and sharing speaking points and information. In 2024, we led the 
work of two economic impact reports looking at per capita consumption and potential tariff scenarios. 
The research indicates a significant negative price impact of 15% percent on boxed beef and fed cattle 
prices, impacting prices for all Canadian cattle and beef, not just on those destined for the US. Through 
our collective efforts, national and provincial beef industry groups have come together in a coordinated 
and unified response with our requests for support and our advocacy on behalf of producers and our 
industry. 
 
Canadian Cattle Association representatives have taken every opportunity to travel to the USA and 
especially to Washington, D.C. to advocate on behalf of Canadian beef producers and to promote the 
benefits of a continued integrated North American beef industry that is free from tariffs. We are 
working closely with other beef industry and provincial cattle association representatives who have also 
travelled to key events to speak on behalf of producers in their regions and on behalf of “team beef”. 
 
We have shared recommendations with the Government of Canada to help address potential impacts of 
tariffs on producers and provide relief where possible. Our recommendations include removing the caps 
on AgriStability, cost-shared Livestock Price Insurance, increased Agri-Marketing funding, and some 
targeted direct financial support. We also provided advice on potential countermeasures in the event 
tariffs are applied. 
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Last August, Alberta Beef Producers (ABP) noBfied CCA of their intenBon to withdraw from our 
associaBon by June 30, 2026. ABP and CCA have a long-standing collaboraBve and cooperaBve 
relaBonship, and we are both commi0ed to conBnue working together to benefit beef producers in 
Alberta and across our country. 
 
RepresentaBves from all provinces held discussions to discuss the future of CCA, sharing what they see 
as our organizaBon’s successes and opportuniBes for improvement. An overall big picture plan to move 
forward was brought to the CCA board just before CCA’s AGM in late March and most of the 
recommendaBons have been accepted in principle. Nothing will change immediately and the plan is not 
being shared publicly at this Bme as all provinces need Bme to discuss possible changes with their 
boards and delegates.  
 
Another priority has been to address the concerns and find a path that allows the industry to move 
forward on traceability. Social media erupted in January over proposed changes to traceability 
regulaBons that were anBcipated to be announced this spring by the federal government. The resulBng 
explosive industry-wide reacBon led to the Canadian Food InspecBon Agency (CFIA) pausing the process. 
 
CCA and provincial associaBons engaged with producers through a series of provincial in-person and 
virtual producer meeBngs and an online survey which brought more than 2,000 responses. In late 
March, CCA hosted a Traceability Dialogue Day in O0awa ahead of our AGM to review all of the feedback 
and determine a path forward. 
 
AIer extensive discussion and reviewing all feedback, CCA shared the following statement: 
 

A*er extensive producer engagement and input from provincial beef organiza9ons, the 
Canadian Ca'le Associa.on (CCA) does not support proceeding with the Canadian Food 
Inspec.on Agency’s (CFIA) currently proposed amendments to Part XV of the Health of 
Animals Regula.ons (Iden.fica.on and Traceability). 
 
The CCA supports livestock traceability as a core pillar of disease preparedness, market access 
and confidence in Canadian beef. 
 
CCA and provincial member organiza9ons will convene a Task Force to work for producers on a 
risk-based, industry-led approach to disease preparedness and emergency management. 

 
The CCA does not support the proposed amendments but does genuinely recognize the importance of 
traceability for the industry. We have and will conBnue to advocate for a traceability system that works 
for the whole beef industry. We know that an onerous system is not pracBcal and would not be widely 
adopted. Through the consultaBon process, the desire for a simple system that would be easy for 
producers to follow, the need for a clear and extensive program to provide educaBon rather than 
enforcement, and the limitaBons of the cost-benefit analysis were clear themes. 

48



We need to have readily analyzable data that allows a rapid and effecBve disease invesBgaBon. Our 
ability to contain and eliminate disease, and prove our return to a disease-free status, is what will re-
open negoBaBons with trading partners in the event of an outbreak. We understand that an effecBve 
system is both simple to understand and easy to parBcipate in. 
 
In October, CCA called for the Government of Canada to iniBate the terminaBon of the Canada-UK 
ConBnuity Agreement following the tabling of the UK Accession to the Comprehensive and Progressive 
Agreement for Trans-Pacific Partnership (CPTPP) legislaBon. We conBnue to wait for a decision, but we 
are cauBously opBmisBc as the Government of Canada has made it clear that they heard the concerns 
from Canadian agriculture sectors, which includes those submi0ed by CCA and BCCA. 
 
If you have quesBons about CCA’s advocacy efforts or specific challenges, we encourage you to reach out 
to us at contact@ca0le.ca or (403) 275-8558. We welcome your quesBons and feedback. 
 
Stay informed about CCA’s acBviBes: 

Website: www.ca0le.ca 
Sign up for CCA’s bi-weekly newsle0er, AcBon News at www.ca0le.ca 
Facebook: www.facebook.com/CanCa0le  
Twi0er/X: h0ps://x.com/CanCa0le  
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The Bank of Canada’s prime interest rate 

 

 

 

 

 

YEAR IN REVIEW AND OUTLOOK

Submitted by: Brenna Grant
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Horn Levy Annual Report- BCCA AGM Book 

Submi&ed by: Cheryl Monical, Chair 

 

The Horn Levy was established to encourage the de-horning of ca&le in order to reduce economic 

impacts of injuries caused by animals with horns and to promote animal wellbeing as well as the safety 

of animal handlers. The $10 per head levy is a government – imposed levy regulated by the BC Farming 

and Fishing Industries Act. It is collected whenever a bovine has horns 2 inches in length or greater when 

inspected for a sale. 

The Commi&ee is composed of representaLves from the BC Ca&lemen’s AssociaLon, the BC Breeder and 

Feeder AssociaLon, Ownership IdenLficaLon Inc. and the BC Dairy AssociaLon (the BC AssociaLon of 

Ca&le Feeders also retained a seat when they were an acLve organizaLon). I am pleased to report that as 

of June 2026, our Commi&ee will be increasing in size to include 3 representaLves from the BC 

Ca&lemen’s AssociaLon, 2 members of the BC Breeder and Feeder AssociaLon, and 2 ca&le feeder 

producers.  

The funds collected from this levy are managed by a volunteer producer commi&ee to fund projects 

throughout the province that benefit the ca&le industry. In the last year, over $17,500 was contributed 

to projects throughout the province.  

In recent years, projects that have been funded by our Commi&ee have included producer educaLon 

events for trailer endorsement and animal welfare, community ca&le infrastructure upgrades, and public 

engagement events. All project edibility criteria and requirements can be found on our website at 

ca&lefund.net  

I would like to thank the Commi&ee members for their service and dedicaLon to our industry and for 

their commitment to the important work of this Commi&ee.  

 

HORN LEVY ANNUAL REPORT

Submitted by: 
Cheryl Monical, Chair
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OII Report to BCCA Annual General Meeting 2026 
 

 
 
In the Office 
Bob Miller – General Manager 
Terri Farmer – Office  
Megan Franke – Brands & Reception 
 
Board of Directors 
President - Doug Haughton – Director at Large 
Vice – President – Alex Kulchar, BC Cattleman’s Association 
Brad Chappell –    BC Cattleman’s Association 
Gary DeBruin –    BC Breeders & Feeders Association 
Jan Canart -          Mountain Livestock Marketing Association 
Lynda Atkinson – Horse Council BC 
 
 
 
Re: BC Association of Cattle Feeders shareholder status with OII 
BCACF was an original shareholder group at the time of OII’s origin with one (1) issued share resulting in one 
representative on the OII board of directors. 
In 2023, BCACF began procedures to dissolve their association, therefore giving up their Vendor Class A share.  
At the 2025 OII directors fall board meeting a motion was passed to accept confirmation that BCACF cease to 
operate as a registered society under BC Registry Service and therefore cease to continue as a registered 
shareholder group under the shareholder agreement of OII. 
At that time OII directors motioned to create a director at large appointed position on the board, effective 
immediately. 
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British Columbia's brand registration and inspection program protects cattle, horse and bison owners 
against loss of animals by theft, straying or misappropriation. The program consists of the registration of 
livestock brands and the inspection of cattle and horses for lawful possession prior to transportation, 
sale or slaughter. The program is financed in its entirety through brand registration and inspection fees 
paid by the livestock producers. 
 
Ownership Identification Inc. (OII) was designated by the Ministry of Agriculture, Food and Fisheries in 
1997 to administer a brand registration and inspection program in British Columbia. OII is a company 
that is owned by the BC Cattlemen's Assoc., BC Breeder and Feeder Association, BC Association of Cattle 
Feeders, the Horse Council B.C. and the Mountain Auction Markets Association. The company is run by a 
Board of Directors representing the shareholders. The head office of the company is located in 
Kamloops, BC. 
 
Under the designation from the Government of BC, OII administers the Livestock Identification Act and 
the Livestock Identification Regulation. To fulfill this role there are livestock inspectors spread 
throughout the prescribed area of the Province. These are all part-time employees of OII that have been 
appointed by the Minister of Agriculture to be inspectors under the Livestock Identification Act. 

 
In the Office 
Bob Miller – General Manager 
Terri Farmer – Office  
Heather Miller – Brands & Reception 
 
Board of Directors 
President - Doug Haughton  
Vice President – Alex Kulchar, BC Cattlemen’s Association 
Brad Chappell –  BC Cattlemen’s Association 
Gary DeBruin –   BC Breeders & Feeders Association 
Jan Canart -  Mountain Livestock Marketing Association 
Lynda Atkinson – Horse Council BC 
 
RCMP Livestock Coordinator  
 
• The OII office and inspectors in the field work closely with Cpl. Lepine on many industry issues. 
• Cpl. Lepine and Bob Miller both serve the role of ex-officio on the BCCA Beef Production

and Innovation Committee  
• Cpl. Lepine and Bob Miller serve on the steering committee for Livestock Emergency Response 

Trailers. 
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Oll Report to BCCA Annual General Meeting 2026

Oll is a not-for-profit organization designated by the Ministry of Agriculture, Food and Fisheries in 1997 to 
administer the brand registration and inspection program in British Columbia. The company is run by a board 
of directors and managed out of the head office in Kamloops.

The program conducts the livestock brands registry and the inspection service of cattle and horses  
for lawful possession prior to transportation, sale and slaughter.

The program is financed in its entirety through the brand registration and inspection fees paid  
by livestock industry participants.

In the Office
Bob Miller – General Manager
Terri Farmer – Office 
Megan Franke – Brands & Reception

Board of Directors
President - Doug Haughton – Director at Large
Vice – President – Alex Kulchar, BC Cattleman’s Association
Brad Chappell –    BC Cattleman’s Association
Gary DeBruin –    BC Breeders & Feeders Association
Jan Canart -          Mountain Livestock Marketing Association
Lynda Atkinson – Horse Council BC
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Brand Renewal Notices 2026 
 
2026 Brand Expiry renewals are annually sent out in April all of which are due prior to June 30. 
Reminders; Second Notices are sent out in May. 

• If at any time a brand registrant has a change of address, please let the OII office know  
in order to keep our mail list current. 

• Please provide the office with as much contact information as possible, including e-mail address etc. 
 
OII 2026 Livestock Brand Book will be printed in September which will be available for purchase.  
The electronic version of the brand book has been temporarily taken down off the web page, due to conflicting 
glitches.  
We continue to work with our IT people regarding the development of a newly revised brand description and 
design program. The project is currently nearing the end of Phase II. 
 
 
• OII continues ongoing discussion with MOA and Ministry policy analysts regarding updates to the current 

Livestock Identification Regulations associated with the prescribed, non-prescribed areas and Vancouver 
Island.                                                                                                                                                            After leading 
this campaign with BCBFA approaching MOA for the past twelve years, we have seen two governments and 
three ag ministers come and go, providing little to no satisfaction. 

• Working closely with VICA and BCBFA, an agreement has been established enabling VICA members to 
become BCBFA members allowing them to apply for funding in order to expand their herds. OII will provide 
third party brand inspection for VICA members taking out BCBFA loans and now has a trained brand 
inspector residing on the Island. Wendall Klein of Courtenay, BC is providing brand inspection service on the 
Island, only for BCBFA financed livestock. 

• NOTE: In today’s cattle market, something as simple as a brand can carry added importance for producers 
working to protect their investment. With cattle prices reaching historic highs, proper identification such as 
branding has taken on a new importance for beef producers. Cattle identification is essential when it comes 
to ownership. Ultimately, proper identification of your animals is about more than just marking an animal. 
It’s about improving management, protecting your investment and ensuring confidence throughout the 
supply chain.   

 
• The OII office has relocated in Kamloops. The new address is; D2 1764 Kelly Douglas Road, Kamloops, BC, 

V2C 5S4. Office phone: 250-314-9686, Office email: info@ownershipid.ca                   
 
 
Respectfully submitted, 
Bob Miller 
General Manager 
Ownership Identification Inc. 
 

56



Brand Renewal Notices 2026 
 
2026 Brand Expiry renewals are annually sent out in April all of which are due prior to June 30. 
Reminders; Second Notices are sent out in May. 

• If at any time a brand registrant has a change of address, please let the OII office know  
in order to keep our mail list current. 

• Please provide the office with as much contact information as possible, including e-mail address etc. 
 
OII 2026 Livestock Brand Book will be printed in September which will be available for purchase.  
The electronic version of the brand book has been temporarily taken down off the web page, due to conflicting 
glitches.  
We continue to work with our IT people regarding the development of a newly revised brand description and 
design program. The project is currently nearing the end of Phase II. 
 
 
• OII continues ongoing discussion with MOA and Ministry policy analysts regarding updates to the current 

Livestock Identification Regulations associated with the prescribed, non-prescribed areas and Vancouver 
Island.                                                                                                                                                            After leading 
this campaign with BCBFA approaching MOA for the past twelve years, we have seen two governments and 
three ag ministers come and go, providing little to no satisfaction. 

• Working closely with VICA and BCBFA, an agreement has been established enabling VICA members to 
become BCBFA members allowing them to apply for funding in order to expand their herds. OII will provide 
third party brand inspection for VICA members taking out BCBFA loans and now has a trained brand 
inspector residing on the Island. Wendall Klein of Courtenay, BC is providing brand inspection service on the 
Island, only for BCBFA financed livestock. 

• NOTE: In today’s cattle market, something as simple as a brand can carry added importance for producers 
working to protect their investment. With cattle prices reaching historic highs, proper identification such as 
branding has taken on a new importance for beef producers. Cattle identification is essential when it comes 
to ownership. Ultimately, proper identification of your animals is about more than just marking an animal. 
It’s about improving management, protecting your investment and ensuring confidence throughout the 
supply chain.   

 
• The OII office has relocated in Kamloops. The new address is; D2 1764 Kelly Douglas Road, Kamloops, BC, 

V2C 5S4. Office phone: 250-314-9686, Office email: info@ownershipid.ca                   
 
 
Respectfully submitted, 
Bob Miller 
General Manager 
Ownership Identification Inc. 
 




